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When I first heard about Bharat-VISTAAR, I honestly wondered whether this would be “just
another government app” that farmers might download once and then forget. Over the last
decade, Indian agriculture has seen many digital initiatives, portals and schemes — from soil
health cards to e-NAM — some widely used, others barely noticed. But the more I learned
about Bharat-VISTAAR, the more it began to feel different. What sets it apart is its core idea:
a farmer should be able to call a simple toll-free number (155261), speak in their own
language, and get a tailored, Al-based agricultural advisory. In a state like Chhattisgarh, where
many farmers still rely on personal advice from traders, neighbors, or input dealers, an Al
system that operates 24x7 and speaks the farmer’s language sounds promising. But the real
test — as always — lies in whether it can work on the ground, not just on paper.

What Exactly Is Bharat-VISTAAR?

Bharat-VISTAAR stands for Virtually Integrated System to Access Agricultural
Resources. Launched by the Government of India in early 2026, it is an Al-powered advisory
platform designed to integrate crop advice, weather forecasts, pest alerts, mandi prices, and
scheme information into a unified system. The vision is straightforward yet ambitious: instead
of relying on multiple websites, extension brochures, or traveling long distances to seek
answers, a farmer should be able to call and ask questions about their crop, field or marketing
decisions, and receive scientifically grounded guidance. In essence, it is meant to function like
a digital Krishi Mitra, always available, always responsive. While this concept sounds
excellent on paper, Chhattisgarh has its own agricultural realities that shape whether such a

platform can make a real difference.
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Why Chhattisgarh Needs Something Like This

Chhattisgarh, often referred to as the “Rice Bowl of India,” has a diverse agriculture
sector where paddy dominates the plains due to strong procurement support. According to
recent state agricultural statistics, more than 70 % of gross cropped area in Chhattisgarh is
under rice cultivation, supported by Minimum Support Price (MSP) and organized
procurement. However, the state is not just paddy. In tribal uplands and rainfed regions,
farmers also cultivate millets, pulses, oilseeds, and horticultural crops such as vegetables and
fruits. Many of these farmers have small or marginal landholdings, and extension services —
including government agricultural officers and Krishi Vigyan Kendra (KVK) outreach —
remain limited in remote regions such as Bastar, Surguja and Kanker. As a result, farmers
often face everyday questions — like the best time to transplant paddy, how severe a pest
attack might be, whether to wait for a better price in the mandi, or how to complete crop
insurance and Kisan Credit Card (KCC) applications. Sometimes, answers come late.
Sometimes, advice is influenced by local input dealers or traders rather than scientific
knowledge. In such contexts, an Al advisory system that can deliver timely, neutral, science-
based advice could play a crucial role in reducing uncertainty and improving decisions.

But Will Farmers Actually Use It?

This is the most important question. Digital literacy in Chhattisgarh is improving, but
it is far from uniform. According to recent surveys, smartphone penetration in rural India has
crossed 50 %, but many farmers still rely on basic feature phones, particularly in tribal and
economically backward regions. This is precisely why the voice-call feature of Bharat-
VISTAAR is critical. A farmer does not need to type or navigate apps; they can simply speak
in their own language and receive guidance. However, awareness remains key. If farmers do
not know that the number 155261 exists or how to use it, then the platform will remain a
number, not a tool. Village-level awareness campaigns — through KVKs, gram panchayat
meetings, Self-Help Group (SHG) gatherings, and Farmer Producer Organization (FPO)
events — will be essential for adoption. Without this grassroots outreach, the technology may
never reach its intended users.

How It Can Help Paddy Farmers

To understand the potential impact, let us imagine a paddy farmer in Dhamtari district.
Suppose the forecast suggests delayed monsoon rains, and he is unsure whether to transplant
now or wait. Instead of relying on neighborly advice, he could call Bharat-VISTAAR and ask
for region-specific recommendations, such as optimal transplanting windows and fertilizer

schedules based on soil type and weather forecasts. If the advisory is accurate and localized,
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this reduces risk and improves farm planning. Similarly, during a pest outbreak — for
example, stem borer or blast disease — farmers could receive early alerts and treatment advice
before the issue escalates into a major yield loss. But for this to work, localized data must be
fed into the system; generic national advice will not satisfy farmers who want guidance
tailored to their specific agro-ecological conditions.

What About Market Information?

Another major challenge for farmers, particularly in tribal and remote areas, is price
realization. Farmers often sell their produce at the first available price because they need
immediate cash, lack information about other mandi prices, and do not have access to storage
facilities. If Bharat-VISTAAR provides updated mandi prices and basic price trends, this
could strengthen decision-making. For example, a farmer in Raipur or Janjgir could know
whether prices in Bilaspur or Raigarh are higher before deciding where and when to sell. For
FPOs that aggregate produce from multiple farmers, such real-time price information could
be even more valuable. However, for this to build trust, the data must be accurate and real-
time. Outdated or unreliable price feeds will quickly erode confidence in the system.

Can It Help Women Farmers?

Chhattisgarh has a strong SHG network and many women involved in agricultural
activities. Women often manage kitchen gardens, minor millet plots, small livestock and post-
harvest processing. If Bharat-VISTAAR can provide easy access to scheme details (such as
women-centric agricultural support programs), training information and market linkages, it
could directly empower women farmers. However, we must also recognize barriers: women’s
access to phones, digital tools and literacy levels must be considered. Awareness programs
must intentionally include women, not assume that they will participate automatically.

The Ground Reality Challenges

While the promise of Al agriculture sounds exciting, practical challenges remain. First, there
is a trust deficit: farmers generally trust human advisors more than systems. If Al advice
contradicts what a trusted input dealer or neighbor says, farmers may ignore it. Second,
connectivity issues persist; although voice calls work on basic phones, some advanced
features require internet access. Third, advice must be localized. Surguja’s climate and soils
differ sharply from Raipur’s plains; generic state-level advisories will not be meaningful.
Finally, there must be a follow-up mechanism. If a farmer acts on Al advice and it fails, who
provides subsequent support? Without accountability and on-the-ground extension follow-up,

digital advisory can feel hollow.
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Role of Chhattisgarh Agriculture Department

For Bharat-VISTAAR to succeed in the state, the Agriculture Department, KVKs and
district agricultural offices must actively participate. They should feed localized advisory
content into the platform, integrate meteorological data from local weather stations, promote
usage through farmer trainings, and monitor common queries to identify gaps in advisory
services. Without such active engagement and continuous improvement, the platform risks
remaining underutilized — a well-designed system that farmers rarely use.

Is This the Future of Extension?

Bharat-VISTAAR may not represent the complete future of agricultural extension, but
it can certainly be a part of it. Digital advisory on its own cannot replace field visits, on-farm
demonstrations and personal interaction; it is better seen as a complement to traditional
extension. In the past, agricultural extension faced severe manpower and logistical limitations.
A Krishi Mitra could only reach a limited number of villages in a season. With Al a single
helpline can empower tens of thousands of farmers with timely information. If integrated
properly with field extension services, digital tools can significantly reduce the information
gap.

A Balanced Perspective

We should neither blindly praise nor dismiss the platform. Technology alone does not
change agriculture. Adoption, trust and institutional support matter far more than algorithms.
For Chhattisgarh, Bharat-VISTAAR offers an opportunity to improve decision-making,
strengthen market awareness, enhance access to government schemes and reduce dependency
on informal advice channels. But this requires localized adaptation, continuous feedback loops
and strong awareness campaigns at the grassroots.

Final Thoughts

When [ think about Bharat-VISTAAR, 1 do not simply see an app or helpline. I see a
test of how effectively digital agriculture can reach small farmers in states like ours. If a farmer
in Bastar can confidently call 155261 and receive clear, useful advice in his own language,
that will be real progress. If an FPO in Surguja can use it to secure better prices and negotiate
more effectively, that will be meaningful change. But if the system remains detached from
field reality, it will join the long list of underused digital portals.

The future of Al in agriculture will not depend on algorithms alone. It will depend on whether
farmers feel that the system understands them — their soil, climate, crops, markets and

livelihoods. And that, in the end, is the real challenge.
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